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. A cult brand is a living brand. In a cult brand, the consumers actually feel that they are a part of the company. This type of branding comes into play at the belonging and social part of Robert Maslow’s hierarchy of needs. People have the need and desire to belong to something. They want to feel important, as if what they do essentially makes a difference in what is happening to a product. Companies that can make people feel that they belong can create a customer for life. The cult brands  include  Oprah Winfrey, The Volkswagen Beetle, Jimmy Buffett, Vans Inc., Apple Computer, Linux, Harley Davidson, Star Trek, and WWE (The World Wrestling Federation. 


Oprah is still going strong after her twenty years as the Queen of Talk shows. Oprah is the record holder for best ratings ever for a day time show. Oprah took a huge chance in the early nineties when she announced that she would no longer participate in “trash shows” even though Jerry Springer and Jenny Jones where having huge success at the time. She decided that her goal as a profession was to make show that brought people up, not tore them down. At the time some people close to her thought she was making a career mistake and that her rating would plunder. The exact opposite happened. She found there were people out there who wanted to here helpful solutions and see heart warming stories. By taking a chance she actually improved here position amongst the competition. Oprah also did something in 1996 which illustrates just exactly how much of a cult brand she really is. She started the Oprah book club where each month she would select a book and devote a show to talking about it. This gave her viewers a chance to interact with the show and relate to Oprah as a person. Oprah also made many different authors best sellers that would have never been best sellers had Oprah not selected there book. 


When Linus Torlvald created the Linux operating system he did something amazing. He actually allowed other programmers to help write the program. The program was designed as a user friendly operating system and become a great passion for many of the computer geeks. A lot of programmers felt that windows was a pushy corporate monopoly and Linux was a rite of freedom. The operating system has not, and probably never will take a huge amount of the market share from Microsoft. It does not matter. It has become a niche product that has very loyal customers. The operating system has however has become a cult to many computer programmers in the world. 


Oprah and Linux are two examples of the way that cult brands interact with the customer. That is the key. Creating a cult brand is not easy but the concepts behind it are not rocket science. Seven rules found in common with all of the noted cult brands include:

1. Consumers want to be part of a group that’s different.

2. Cult brand inventors show daring and determination. 

3. Cult brands sell lifestyles.

4. Listen to the choir and create brand evangelists. 

5. Cult brands always create customer communities. 

6. Cult brands are inclusive. 

7. Cult brands promote personal freedom and draw power form their enemies. 

These rules to me are obvious. TAKE CARE OF YOUR CUSTOMER! That is what all seven rules are all about.. Somehow in the age of balance sheets, ROI, and cost cutting, these are the things that are lost. The nine cult brands that were mentioned above were able to weather the storm because of customer loyalty. They kept the customers involved in decision making process, kept the customers in a community, and served the brand to them to live by. This is a marketers dream. Every company should strive for a cult following from there best customers. Every company is able to do it. They just have to be honest and listen to the customer. If you cater to a loyal customer not only will they become a life long customer, they will spread the cult message. It will spread like a virus. Every marketer must known to hug their customers and attempt to make a cult brand. 

