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Recently adware or advertising-supported software has taken the online world by storm. Adware is any software application in which advertising banners are displayed while the program is running. A better known term for adware is pop-ups. These are the advertisements that pop up while someone is online. The adware programs track the online users’ history, for example, what web sites they visit. The justification for adware is that it helps recover programming cost and helps to hold down the cost for the users. Adware helps hold down the price of the application for the user, sometimes even making it free of charge. Adware also helps give programmers a profit.   

Despite some harsh criticism, adware has proven profitable and effective. Companies are seeking out this type of advertising. According to advertising agencies, for every 97 people who delete an adware pop-up, three click on it. This rate is very high for the internet advertising industry. Claria Corp., an adware company, boasts net profit in 2003 of $35 million on sales of $90 million. According to some researchers, 12% of companies that advertise online use some type of adware to reach consumers. 


Defenders of adware say it benefits both the advertisers and consumers. Advertisers benefit through increased product exposure and increase in sales. According to some, consumers benefit because the adware is tailored to their internet track record, making the pop ups more targeted to their interests. Adware would allow consumers to become aware of products they would have an interest in, increasing their awareness. 


Many feel the risks far outweigh the benefits. There is a lot of controversy over the techniques used in adware. First of all, internet users have very little knowledge as to what they are getting. It has been said that the industry uses sneaky tactics to slip the software into computers.  

Adware is highly criticized because it usually includes a code that tracks user’s personal information and passes it on to third parties. An example of this activity would be someone checking Orbitz.com for flight information and adware sending that individual a pop-up with British Airways latest bargains. This type of advertising has some online users very frustrated. Another term used for adware is spyware. The term spyware shows the feelings some people have towards adware. They feel it is an invasion of privacy and that it has gone too far. 

Some companies have realized how frustrated consumers have become and as a result have begun selling new products. These products are anti-spamware and anti-adware programs. These programs delete any existing adware software and can also prevent from further pop ups in the future. For a certain cost, online users can purchase the anti-adware programs and have them downloaded onto their computers to prevent future issues with pop ups. There are also free programs available that offer similar services. 

Adware has caught on quickly and many companies have benefited from this type of advertising. In spite of the success, this kind of advertising will eventually fail. Too many consumers have already become very frustrated with adware. Consumers are so fed up with adware; they are willing to pay for programs that will prevent adware on their computers. The adware industry has already become very cluttered; it will only continue to get worse. Companies seeking new online customers should avoid adware marketing and need to find new ways of reaching new markets.  

