Much Ado with Nothing

By Paul A. Herbig

So, your budgets probably won't allow for a big blow out ad campaign this year. But that doesn't mean you should hold back. Even in tough economic times, good marketing can lure customers and this is no time to be silent. What follow are five marketing tactics you can deploy right now; and on the cheap.

1. Speak Out. Have company executives take speaking engagements at trade shows and other public events. It's a good way to establish credibility and expertise. And it gets your company name out in front of an interested audience. Some venues even pay the speaker a fee.

2. Write On. Look for opportunities to place company-penned articles in trade or business publications. Consider pitching a column, written by an in-house expert, to a local magazine or trade paper. Alternative: make your company executives available to members of the media. Good exposure can also come from being quoted in an article.

3. Send Postcards. Maybe they're not the sexiest marketing tactic around, but postcards are dirt cheap; between 2 and 8 cents a piece to produce; and they keep your name in front of potential clients.

4. Use Targeted E-mails. E-newsletters or promotions delivered via e-mail are inexpensive to produce and can be more effective than other forms of Internet marketing. Warning: be sure you're recipients have opted in. Nothing sends a potential customer running faster than spam.

5. Get Referrals. One of the easiest ways is to contact previous customers and ask if they were satisfied with your product or service. If so, you can ask them to recommend future clients. This can produce new leads. The better the product, the less that has to be spent advertising it; the best advertising is done by your satisfied customers.

