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Lecture #2: Cross-Cultural Differences in Greenness

Introduction


Even though virtually all inhabitants of the planet Earth have become concerned about the environment, environmentalism still differs from culture to culture.  As definitions of environmentalism throughout the world include protecting the nature, it should be noted that every culture has different perceptions of nature.    This and many other factors contribute to the diversity in global greenness.

Perceptions of Nature

Most environmentalists broadly agree that 1) nature is good, 2) altering or destroying any part of nature is bad, 3) nature has a balance that humans always disrupt, and 5) the more power humans get, the more damage they do to nature.  Though most people share these ideas, differences exist.


Americans view nature as kind, benevolent, a source of infinite gifts, and thus something to be cherished and kept intact whenever possible.  The Japanese perceive nature as volcanic and stormy, exacting and difficult, something that is only kind when tamed, and only truly beautiful when sculptured or adorned by the hand of man.  Not surprisingly, Japan bears few to no places that are still wild or untouched by man.  Of its 30,000 rivers only three are unshaped.  Japan can be viewed as a "manmade natural environment."  


Americans want to protect mother nature as well as the Japanese.  However, Americans firmly believe in leaving nature as it is, in its natural, unchanged state.


Other perceptions of nature, such as following also contribute to diverse greenness.  Consumption culture (individuals that produce and consume) can be classified into critiques that further analyze environmentalism.  Five perceptions of the environment exist:


The Puritan view of the environment believes that nature is a spiritual or mystical power.  This view is often found among native Americans, or primitive cultures, whose religious beliefs are based on perceptions of nature.  "Puritans" therefore believe that the consumption culture  destroys their sacred nature.  


The Quaker view in turn states that the consumption culture is wasteful.  Would consumers realize the true costs of waste to nature, it is assumed that behaviors would change.


The Republican view states that each citizen has a duty to the environment and to its future generations.  Hence, citizens should behave/consume appropriately.  


The Marxist critique is based on the belief that social injustices exist within the consumption culture.  Thus, rich neighborhoods and wealthy nations have the power and means to control environmental ills, while poor neighborhoods as well as poor countries are exploited by the wealthy and feel powerless against environmental problems.  To demonstrate, wealthy neighborhoods never encounter problems of  undesirable developments, such as a new factory or power plant.  In contrast, poor neighborhoods encounter hazardous developments or disposal of waste every day.  Even less developed countries are at disadvantage and are exploited by unenvironmental projects and waste dumping of developed nations.


"Aristocrats" believe that nature is beautiful and should be left untouched.  "Keep America beautiful and don’t litter" demonstrates this critique.   


These critiques can be interrelated and are very useful in showing different perceptions of nature and therewith analyze environmental behaviors.  


Religion plays another vital role in determining environmental behavior and view of nature.  As already mentioned, some cultures perceive nature as spiritual.  Nature is accepted as it is and perceived as holy.  People of such cultures, as Native Americans, live in close harmony with their natural surroundings and do not believe in interfering with nature's natural cause.  


Perception of nature can also explain the little environmental concerns of countries bordering the Mediterranean.  Italians and Spaniards have shown little respect towards animals.  Italians are known for cutting tongues out of live birds for gourmet salads, whereas Spanish bullfights have caused controversy around the world.  Cultures that show little respect towards animals, most likely have little respect for nature in general.  This may result in minor interest for environmental awareness and protection.


Another theory on perception of nature was determined by Geert Hostede.  He categorizes cultures by masculinity and femininity.  His theory further proclaims that environmentalism in different cultures can be determined through this masculinity/femininity concept.


Hofstede defines masculine countries as cultures that prioritize economic growth, while feminine countries take a more environmental sensitive position.  He further determines Germany, Belgium and Japan as masculine countries and Sweden, Norway and India as feminine countries.  However, his theory holds true only for certain countries.


Although Germany is considered masculine and prioritizes economic growth, Germany is very environmentally sensitive.  Germany has many established laws to protects its environment.  In fact, Germany has some of the toughest regulations existing.  Japan in turn is slowly turning environmental sensitive as it finally realizes that the preservation of  nature is important.


Sweden and Norway are environmentally sensitive as already noted by Hofstede.  However, though India is considered feminine, it has some to the world's worst air pollution, as well as forest destruction.  

Other Factors that Determine Levels of Greenness
Density

Population density is positively related to environmental concern.    Germany, Netherlands and many other European countries demonstrate high levels of environmental awareness due to density.  Germany for example has 153 residents per square mile.  (Sudol, 1990)  As the population grows, consumption increases and space decreases, Europeans know that they no longer can consume and dispose, but rather must reduce, reuse, and recycle.  Landfills are overfilled.  There is no more space for waste.  As Europeans realize these problems, measures are taken and environmental friendly regulations are implemented.  


Japan encounters the same problem.  With 750 people per square mile, measures must be taken to prevent and reduce waste.  

Demographics

Age.  According to research conducted by Roper, age was directly related to environmental concern.  Most green Americans are aged between 30-45.  Americans born in the 1920's demonstrate least concern for the environment.


On an international lever, young Canadians are greener than older ones.  Further, Canadian children are very concerned about their environment, and consequently influence their parents' purchasing decisions.  


Sex.  Women are greener than men.   Women are more sensitive.  Moreover they still do most of the household shopping and often make purchases for men.    This implication probably holds true throughout many cultures.


Income.  It is difficult to determine whether or not income influences environmental awareness.  Roberts concludes that historically in the USA, green consumers belonged to the upper class, nevertheless environmental deterioration now affect all class levels.  Poorer people might not be able to afford green products, yet they still demonstrate concern about pollution and recycling.  Another study conducted, determines that green consumers in the USA and Canada earn above average incomes.    


Common sense should demonstrate that people with limited money usually are less environmentally concerned.  If a person with little money had to decide between a recyclable (expensive) and nonrecyclable (cheap) packaged necessity, he/she would most likely select the cheaper product.  The same response applies to nations.  Developing nations have other worries besides saving the Earth.  Their priorities include feeding people and supporting economic growth, whether or not at the cost to the environment.


Education.  There is a positive correlation between education and greenness.   Americans are less educated on environmental issues than Belgians, which reflects in both countries' green policies. Americans have looser and lesser environmental laws than Belgians.  Perhaps one could even generalize that European strict policies are result of a more knowledgeable population on environmental topics.  


Albeit the research revealed that Mexicans were more educated than Americans on environmental issues, green laws are not prevalent in Mexico.   It can be concluded that education alone does not increase greenness, yet only has effect in combination with other factors. As for Mexicans, the other factor is income.  Although many Mexicans are educated in green issues, they do not have the funds to purchase green products.

Conclusion

••
Green Marketing is a continuous trend.  As environmental concern increases, green marketing practices and green governmental policies will increase.
••
Many companies have begun to green their operations.  A perfect example: McDonald's 60% reduction of its environmental waste.  Businesses can no longer ignore the need for environmental concern and thus must green their operations to achieve consumer satisfaction an social responsibility.
••
Albeit environmental concern is increasing throughout the world, environmental practices vary from culture to culture.
••
All cultures share different values that are reflected in their behaviors and policies. Cultural differences result from variances in perception of nature, religion, economics and education.  Of these factors, economics has the greatest influence on environmental differences.  For instance, poorer nations have different priorities.  These countries usually only make short-term plans, such as immediate provision of food for their people and economic growth.  As people barely have enough to eat, saving the Earth is least of concern.  People with little money do not care whether or not the bread they buy is wrapped in recyclable material.
Developing nations are more concerned about economic growth.  They have few to no environmental regulations.  This can be of  benefit to developed nations, who are trying to escape strict policies and the costly effect on their operations.  Consequently, building an "unenvironmental" factory in Ethiopia benefits the developing nation (in this case, Ethiopia) as well as the developed nation.  Ethiopia moves towards economic growth at the cost of its nature, and the developed nation escapes its strict environmental regulations.

Nonetheless, economic prosperity shifts priorities.  As countries become wealthier and more stable, its inhabitants are less concerned with making it through the day.  Instead they are realizing the endangering of the environment.  After all, they want to breathe good air, have less waste, and make the Earth livable for future generations.  Prosperous nations tend to be more long-term oriented, as their needs are met for the short-term. 


Green Marketing must be practiced to decrease the existing crisis of environmental damages.  It is the consumer's and the producer's responsibility to make this planet a safer place for future generations.  As consumers turn green, producers must turn green… regulations become green.  


Although greenness varies around the world, and at times can even hinder trade, businesses should not avoid practicing environmentally safe operations.  Individuals think and behave differently.  Nevertheless, all share a common goal - to save the environment.
